Performance is the primary focus of each company. Management is always expected to achieve excellent performance by stakeholders. Previous studies asserted that management accounting innovations and information capital maturity level are two important factors that support the success of business process performance. Therefore, this study empirically investigates two theoretical paths. Firstly, whether continuous improvements mediate management accounting innovations-organizational performance relationship. Secondly, whether continuous improvements mediate information capital maturity levelorganizational performance relationship. Using a sample of 54 managers of the Indonesian State-Owned Enterprises (SOEs), this study finds that continuous improvements fully mediate management accounting innovations-organizational performance relationship. Furthermore, this study also finds that continuous improvements do not mediate information capital maturity level-organizational performance relationship. Overall, this study gives empirical support for contingency theory, especially in providing contingent factors affecting organizational performance, namely management accounting innovations, information capital maturity level, and continuous improvements.
INTRODUCTION
Performance is the primary focus of each company. It is the degree to which a feat is being or has been accomplished (Al-Refaie, 2015). Management is always expected to achieve excellent performance by stakeholders. In the era of global competition, this becomes a big challenge for management team. It goes without saying that companies need to investigate and apply a differentiated strategy versus others to stand out in the crowd (Azizi et al., 2009 ). Only company that has competitive advantage will be able to perform as expected. Sustainable competitive advantage can only be achieved by a company using right strategy and executing it effectively. Planning, coaching, and evaluation are critical elements of business strategy (Wheelen & Hunger, 2012) .
Organizational performance should express a comprehensive picture of performance that has both financial and non-financial perspectives, which offer knowledge on the degree of objectives and results achievement (Lebans & Euske, 2006) . The financial perspectives allude to the firm's benefit, incomes, cost reduction and profitability that are related, directly and indirectly, to the firm's relational strategy (Camarero, 2007) . Or in another words, the financial performance of a company is the result of non-financial performance, which includes customer operations, as well as learning and growth performance. Marketing performance is a critical determinant of financial performance, because it has direct contact with customers who buy products.
As a measure of customer satisfaction, employee morale, productivity, quality of output, and delivery performance (Abdullah et al., 2008) , organizational performance is also the result of continuous business process improvements, which should always adapt to the changing dynamic business environment. Without continuous improvements in business processes, a company will be abandoned by their customers. Furthermore, superior performance in business processes is a reflection of organization's strategy.
Management accounting innovations and information capital maturity level are two important factors that support the success of business process performance. Zawawi and Hoque (2010) define management accounting innovations as the adoption of new management accounting system, for example, the application of Activity Based Costing (ABC), Activity Based Management (ABM), Time-Driven ABC, Target Costing, Balanced Scorecard, etc. It refers to the accounting creativity as one of the pillars of good corporate governance and it must be supported by a reliable information system infrastructure. Information capital maturity level refers to the degree of alignment between information capital readiness and business strategy.
This study aims to prove the contingency theory by focusing on the mediating impact of continuous improvement on management accounting innovations-information capital maturity level-organizational performance relationships. This study was conducted at the State-Owned Enterprises (SOEs) in Indonesia. The SOEs were chosen due to its strategic role in the Indonesian economy, apart from private sector and cooperatives.
This study contributes to the development of contingency theory by providing contingency factors affecting organizational performance in a more comprehensive research model. In addition to the contingency theory, it also investigates the support for the Resource-Based View (RBV) theory, which states that competitive advantage and organizational performance are affected by factors internal to organization, especially assets, skills, and capabilities. The contingency theory provides an explanation that there are no factors that "fit" for all circumstances, and performance of an organization depends on a variety of contingent factors. Therefore, this study raises two main issues. First issue is whether continuous improvements mediate management accounting innovations-organizational performance relationship. Second issue is whether continuous improvement mediates management information capital maturity level-organizational performance relationship? (1) the success of continuous improvements in a company depends on training on tools to solve problem, incentives for proposals and ideas that have impact on improvements, face-to-face communication, and a visit to shop floor, and (2) continuous improvements contribute on increasing productivity, quality, lead time, cost efficiency, customer satisfaction, and establishment of workers' skills to solve problems. Continuous improvements will have a positive impact on internal business processes performance, including production, cost efficiencies, quality, timeliness and accuracy of delivery of goods and services to customers. Those will improve customer performance and finally increase financial performance. In summary, continuous improvements will improve organizational performance. Continuous improvements and significant positive effect on financial performance can be measured by an increase in return on investment (Heavy et al., 2014 In a very dynamic business environment, knowledge becomes very important for a company to deliver innovative value to customers and to survive in industry. Innovations can boost service differentiation; hence, it is important for managers to put into action these innovations, which are wanted by the people to yield earnings for the organization (Arshad et al., 2016). Walker et al. (2010) also asserted that innovation activities not only can increase efficiencies, but also can improve the administrative process, hence, more effective management. Achieving higher innovation performance requires organizations to harness the knowledge, skills, abilities, opportunities and willingness of employees to innovate. Human resources are a key factor in organizational innovation (Fu et al., 2015) . Therefore, the role of management accounting is not just limited to traditional roles, such as planning and budgeting, but it has shifted toward how to link strategy with execution, internal decision making, improving performance, measuring, and managing factors that affect shareholder value (AICPA, 1998). The management accountants play an important role in increasing the adoption of management accounting innovations to achieve company's objectives using strategy (Yang et al., 2006; Clinton & White, 2012) .
LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT
Management accounting innovations improve accuracy in product pricing, enable better control of operations, improve efficiency, increase customer satisfaction, which, ultimately, can increase profitability (Chenhall & Smith, 1999 Information capital is intangible in nature and it becomes the basis of competition in the information era. Therefore, information capital should be aligned with strategy. Henderson and Venkatraman (1993) state that strategic alignment model must have two dimensions as follows:
(1) strategic integration involving the alignment between business strategy and IT strategy. So, it is widely accepted that aligning information capital to business strategies is important for achieving high performance; (2) functional integration involving the relationship between information capital and business units.
Organizational performance depends heavily on the ability to build strategic fit between strategy and proper structure of information technology to support strategy in order to win the competition (Ursacescu, 2014). Furthermore, Kaplan and Norton (2004) also state that information capital has value to an organization in the context of its strategy, which means the readiness of information capital to support the success of internal business processes, such as driving continuous improvements, enabling management to create products, matching or even surpassing customer expectations in a more efficient way. In summary, the higher the degree of alignment between information capital and strategy (information capital maturity level), the higher the opportunities to conduct continuous improvements, and, finally, the higher the achievement of financial performance. From the previous theoretical justification, the second hypothesis of this study can be stated as follows:
H2: Continuous improvements mediate capital information maturity level-organizational performance relationship.
METHODS

Research setting and sample
This study was designed as a quantitative research. As a quantitative research, this study aims to empirically test: (1) whether continuous improvements mediate management accounting innovations-organizational performance relationship; and (2) whether continuous improvement mediates information capital maturity level-organizational performance relationship. The population of this study is 119 Indonesian State-Owned Enterprises (SOEs). Since the number of SOEs is limited, the questionnaires were sent to all SOEs by email. One SOE was represented by one manager. As many as 54 managers participated in this study, or 45 percent response rate.
Instruments
Organizational performance
Organizational performance is performance of the SOEs perceived by each manager. It includes financial and non-financial performance, such as customer performance, operational performance, as well as learning and growth performance. This variable is measured by indicators developed as in Kaplan and Norton (2004) using a Likert scale of 1 to 6 ranging from "strongly disagree" to "strongly agree".
Continuous improvements
Continuous improvement is management's efforts perceived by each manager to improve business processes, particularly those related to operations management processes, customer management processes, innovation management processes, as well as social and regulatory processes. It is measured by indicators proposed as in Kaplan and Norton (2004) using a Likert scale between 1 and 6 ranging from "strongly disagree" to "strongly agree".
Management accounting innovations
Management accounting innovation is the use of contemporary management accounting techniques and methods perceived by each manager, such as the use of cost management, ActivityBased Costing, Balanced Scorecard. It is measured using a Likert scale of 1 to 6 ranging from "strongly disagree" to "strongly agree".
Information capital maturity level
Information capital maturity level is the degree of alignment between information capital readiness and business strategy perceived by each manager. It is a definite evolutionary table of process improvement (Tugas, 2010). It includes system, database, infrastructure, and Information and Communication Technology (ICT). It is measured using a Likert scale of 1 to 6 ranging from "strongly disagree" to "strongly agree".
This study used variance-based Structural Equation
Modelling (SEM), because it can statistically solve the model simultaneously. Data were processed using the WarpPLS 5.0. It is considered more appropriate to use partial least square method for social studies that demand flexibility in assumptions.
RESEARCH MODEL
Referring to the previous background and theoretical overview, the research model can be described in Figure 1 as follows: 
RESULTS AND DISCUSSIONS
A. DESCRIPTIVE STATISTICS OF VARIABLES
B. MEASUREMENT MODEL ANALYSIS
To evaluate the relationship between measures and constructs, we use measurement model by assessing reliability and convergent validity. Table 3 presents that all measurements are significant (p-value less than 0.001). Loading level more than 0.60 indicates that the measure is accounting for more than 60 percent of the variance of the underlying latent variable (Chin, 1998). Furthermore, the composite reliability coefficients of the constructs are above the accepted level of 0.70 (Nunnaly, 1967) . This supports the reliability of measurement model. We use convergent validity and discriminant validity to assess construct validity. The AVE (Average Variance Extracted) of 0.50 or more is used to judge the convergent validity (Hulland, 1999) . As shown in Table 3 , this study reveals that all AVEs are above 0.50 indicating that the measurement model has adequate convergent validity. Table 4 also shows that all values of Average Variance Extracted (AVE), Cronbach's alpha, and composite reliability are more than 0.50.
To evaluate discriminant validity, we compare the square roots of AVEs to the correlation between constructs. Discriminant validity indicates whether a construct shares more variance with its measures than with other constructs. It supports discriminant validity when the square root of AVE of a construct is greater than the correlation between the construct with another construct. Table 5 shows that the diagonal elements are greater than their respective off-diagonal elements. This indicates a support for discriminant validity.
In conclusion, the evaluation shows that the measurement model is reliable and valid. Table 6 shows that the direct effect of management accounting innovations (MAI) on organizational performance (OP) has a β coefficient of 0.57 with p-value less than 0.01. It means that management accounting innovations positively and significantly affect organizational performance. The coefficient of determination of 0.32 demonstrates that 32% of the variability in management accounting innovations can explain the variability in organizational performance. Furthermore, the direct effect of information capital maturity level (ICML) on organizational performance (OP) has a β coefficient of 0.68 with p-value less than 0.01. It means that information capital maturity level positively and significantly affects organizational performance. The coefficient of determination of 0.48 demonstrates that 48% of the variability in information capital maturity level can explain the variability in organizational performance. 
C. STRUCTURAL MODEL ANALYSIS
1) Direct effect
2) Direct and indirect effect with mediating variable of continuous improvements
